Introduction

One of the major concerns of Major League Soccer (the U.S. professional soccer league) is international respect.  Simply put there is none for this fledgling league that promises some of the highest level of game play in the world.  This lack of respect stems mostly from dismal attendance figures from the teams in the major markets like Los Angeles and New York.  Soccer is by far and away the number one sport in the world with almost 2 billion fans.  Stadiums in Europe and Asia have more fans showing up at games than available seats easily selling out stadiums with 110,000 seating capacity.  Yet, in this country teams are lucky to break the 10,000attendance barrier.  

This proposal, while seemingly ambitious in difficulty and scale, is not an attempt to deliver hundreds of thousands of fans to matches.  It is, however, a modest attempt to rescue the local professional club The NY/NJ MetroStars from the brink of obscurity.  Attendance numbers were down again this year despite their most productive season on the pitch.  What I am proposing is an attempt to lure the club away from resigning their lease with the NJ Sports Authority for Giants Stadium and call Rutgers Stadium in Piscataway their new home.  This would take a great deal of negotiation between the State of New Jersey (who runs the Sports Authority), the new Governor (who recently ko’d a new stadium deal in Newark) and the owners of the MetroStars (Metromedia, who cannot afford to build their own stadium without tax funded capital).

I feel that the problem with attendance at Giants Stadium is the location combined with the demographics of people who watch soccer.  Soccer in this country is most popular with Immigrants, suburbanites and the Spanish speaking community.  Playing in East Rutherford is counterproductive for trying to drive all three groups to the games.  In this proposal, I will also address the economic sense of moving the team and explore how a greater sense of community in the Piscataway area would prove to be a win-win-win situation for the club, the fans and the State.
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